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Abstract—Time-bounded collaborative events attract people
with different backgrounds to work in small teams to develop
a project that addresses a particular problem in a very short
amount of time. Previous research acknowledges that event par-
ticipants have the opportunity to learn new things, meet people,
and gain recognition, among other benefits. However, there are
few studies exploring the relationship between these events and
startups. Basically, these studies report that some projects devel-
oped during these events result in startups. This paper aims to
explore how startup founders benefit from time-bounded events.
We used a qualitative exploratory approach to collecting data
through semi-structured interviews with 20 startup founders. The
benefits cited by the interviewees include the development of
new products, raising money, gaining visibility, and identifying
opportunities for action, learning and networking. In particular,
learning can be divided into many types, including learning about
software development and business methodologies, new tools, and
soft skills. Networking can benefit startups by allowing them
to identify founders, partners, customers, and employees. Our
results suggest that participation in time-bounded collaborative
events helps startup founders to satisfy some of the needs of their
startups. We conclude by presenting recommendations for event
organizers.

Index Terms—Time-bounded collaborative events, hackathons,
startups

I. INTRODUCTION

Time-bounded collaborative events (or simply, TBCEs) such
as hackathons, ideathons, code fests, Startup Weekends, hack-
days, game jams and others, attract people with different
expertise and goals to work in small teams during one to two
days developing a project that aims to solve a certain prob-
lem [1], [2]. These events provide a supportive environment
for innovation using digital technologies in a wide variety
of domains such as music, physical well-being, open data,
education, and many others [3].

TBCEs can be organized to achieve different goals, such
as solving urban problems faced by the citizens of a local-
ity [4]; providing a collaborative learning environment for
students [5]; or developing a company’s workforce [6]. They
encourage collaboration, experimentation, and learning [1].
Through the experience gained from working in these events,
participants have the opportunity to increase their professional

network [5], [7]–[9], develop new software prototypes [1],
[10] or even receive job offers [8], [9]. TBCEs also provide
participants learning opportunities to put into practice the
knowledge acquired in the classroom [5], [7], [8], about new
technologies [1], [11], and finally, they allow participants
to develop and improve soft skills such as teamwork, time
management, decision making and problem solving [9], [12],
[13] as well as entrepreneurial skills [14]–[16].

Time-bounded collaborative events also play an important
role in innovation. It is possible to find cases of ventures –
especially startups1 – originated from prototypes developed in
these events [18]–[20], although this takes place under specific
circumstances [21]. Because of that, TBCEs contribute to the
development of startup ecosystems [14], [22], [23]. Despite
this previous research about the relationship between time-
bounded collaborative events and startups, most of these stud-
ies point to these events as solely an opportunity to develop a
project that can lead to a startup [21]. In addition, these studies
focus on participants who started their startups after a TBCE
took place. A exception is the work of Nolte [21] who reveals
a different pattern: most Estonian startup founders started
participating in hackathons after they founded their companies.
In a different study, Medina and Nolte [24] observed that
some entrepreneurs attended TBCEs to learn something new,
network, receive feedback on an idea, and develop prototypes.

In general, we argue that further research is needed to
understand what motivates startup founders to attend TBCEs
and how their participation benefits their startups. Thus, this
paper aims to answer the following research question: How
do startup founders benefit from participating in time-bounded
collaborative events? To answer this question, we conducted
an exploratory study based on semi-structured interviews [25]
with 20 startup founders who participated in several time-
bounded collaborative events. We qualitatively analyzed the
interviews taking into account the maturity, or phase, of the
startup [26].

1Startups are usually small emerging companies with the possibility of
rapid evolution as they explore problems that still do not have a well-defined
solution [17]
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The analysis allowed us to identify the benefits TBCEs
provided to the informants before or after their startups were
founded while combining and contrasting their experience in
different types of events, such as hackathons, entrepreneurship
events and game jams. We go beyond existing literature by
unveiling the different types of learning and networking that
take place during these events. More importantly, our results
indicate when – during the startup journey – these benefits
were found to be more important.

The rest of this article presents a contextualization of the
topics discussed in this paper in section II. Section III
reports related work, followed by section IV which covers the
methodology we used, while section V presents our results.
This is followed by a discussion of these results and our
limitations. Finally, our conclusions, implications, and plans
for future work are presented in section VII.

II. BACKGROUND

A. Startups

The term startup can have many definitions, e.g. a small
emerging company that may have a rapid evolution by explor-
ing problems that still do not have a well-defined solution [17].
In general, startups create new products and services under
extreme uncertainty about the market, product characteristics,
competition, people and finance [27]. They seek to achieve a
replicable, profitable, and scalable business model [28].

A startup can go through 3 phases of maturity until it
reaches a stage where it can support itself with its own
resources and move on to the condition of a mature company:
(1) Ideation; (2) Stabilization and (3) Growth [26].

The first phase, Ideation, is the period during which the first
startup product is conceived. In this phase, the founder will
take their ideas off the paper and try to put them into practice,
which means there will be constant interaction with customers
to understand their problems and explore different business
models [26]. Therefore, it is important that startups assemble
a founding team who is knowledgeable about product design,
user experience, development and testing [29]–[31]. It is also
necessary to gather resources, such as additional co-founders,
funding, and the first set of employees [32]. This phase ends
when the first sale of the startup product occurs [26]

In the second phase, Stabilization, the startup is ready to
market its product and search for additional customers since,
at this point, it has already acquired its first customer. At this
stage, entrepreneurs begin to develop the skills needed to run
the business. In addition to starting to structure the company,
expanding and consolidating its organizational capabilities, it
is important that the company starts to hire people with some
knowledge of administrative, legal and/or financial aspects,
marketing and sales [31]. It is also important that the startup
reinforces its development team so that the product can handle
the new customers [29], [31], [32]. This phase lasts until
the startup can make its product or service available to more
customers without overwhelming the company [26].

Finally, the third and last phase is the Growth phase. At this
point the start product is available to more customers, therefore

the startup is even more concerned with scaling its business,
that is, it will seek to grow without losing its essence. In ad-
dition, it is important to strengthen the company’s knowledge
base, so it is important to hire more people who understand
aspects of product development, operations and administration,
legal, financial, marketing and sales [31].

B. Time-bounded collaborative events - TBCEs

1) Definition: Time-bounded collaborative events include
hackathons, codefests, Startup Weekends, hackdays, game
jams, edit-a-thons, and map-a-thons, service jams, among
others [2]. These events attract participants with different
backgrounds, skills, education levels and experiences [10].

In these events, participants organize themselves into small
teams to solve challenges proposed by the event organizers [1].
In general, each team member assumes a certain role (team
leader, developer, designer, etc) based on previous experience
or personal interests [10]. These teams usually meet in a
place provided by the organizers, where resources are available
to carry out the work, such as food, resting space, internet
connection, software development or other software tools, and
professionals who will work as mentors [1]. Mentors play an
important role during the event as they help teams achieve
their goals by offering advice and guidance based on their
experience [33], [34].

Based on their ideas, and with feedback from mentors,
participants work on their projects, with all teams having
limited time, usually one or two days. In this way, they work
tirelessly to produce an initial version of their ideas that will
be presented at the end of the event to an audience [1].

2) Types of Events: Time-bounded collaborative events may
vary in their purposes and undergo adaptations to work in
many contexts [2]. For instance, hackathons are a type of
coding marathon that are most often attended by people who
are software developers, graphic designers, product managers,
or undergraduate students in Computer Science [35], [36].
This type of event can have some variations, such as aca-
demic hackathons that are organized by educational institutions
aiming to provide a collaborative and learning environment
in which their students can have a more realistic experience
and test their skills and knowledge [5], [36], and corporate
hackathons, which are organized by companies that want
to develop their workforce, generate new ideas or test new
products [6], [37].

There are also events like ideathons, derived from
hackathons [38], in which participants develop a prototype for
their solutions. This type of event focuses only on the process
of conception of ideas and seeks to attract a more diverse
audience [38], [39].

Another type of TBCE has a focus on entrepreneurship,
such as the Startup Weekend. This event has a similar structure
to hackathons, but it mainly seeks to provide an environment
in which participants can learn about entrepreneurship, de-
velop innovative ideas, and get closer to the entrepreneurial
community [22], [40], [41].



Finally, game jams are TBCEs focused on the development
of games. They attract people from different areas including
programming, art, design, and music, among others. In these
events, there often is a common theme to be used and results
are made public [42].

We will not detail other types of TBCEs here since our
interviewees did not participate in them.

3) Benefits of attending TBCEs: Due to the great pop-
ularity of time-bounded collaborative events, especially
hackathons [8], there is growing research on this topic. One
of the studied aspects is their benefits to their participants. In
this case, we can find that these events: (i) are a means of
enriching the participants’ portfolios [1], [8], [12]; (ii) are a
way to gain recognition and visibility, so participants can get
job offers [8], [9]; (iii) an opportunity to develop a project
that can give rise to a new venture [18], [20]; (iv) provide
opportunities for participants to meet new people [5], [8],
[13], [43], [44] while strengthening preexisting ties [5].

There is a significant number of publications that show the
use of hackathons as a structuring and facilitating means of
learning [45]. In some of these studies [46], hackathons are
incorporated into formal educational environments to improve
the participants’ skills. While they may not have such a sig-
nificant positive impact on students’ grades, these events can
help them to be more confident in their coding skills and better
cope with stressful situations [46]. In other cases, these events
are used at the end of a course as a mechanism for students to
apply the knowledge acquired in the classroom in a practical
way, which contributes to knowledge consolidation [5], [7].

Other studies show that time-bounded collaborative events
can also contribute to the learning of their participants, even
if they are not related to their formal education [45]. Again,
hackathons proved to be important for the development and
improvement of the participants’ skills including teamwork,
time management, communication, decision-making, critical
thinking, etc [9], [12], [13]. Finally, these events are hands-
on environments, in which participants feel safe to make
mistakes and count on the help of others to do something right.
Therefore, these events allow their participants to explore new
technologies and deepen their knowledge in others [11], [47].

III. RELATED WORK

The studies focusing on TCBEs focus mostly on the event
itself including the collaboration [48] and networking [8], [13]
that take place during them. Meanwhile, there are still few
studies exploring the consequences of these events [13]. For
instance, regarding the relationship of these events with star-
tups, initial results [21] suggest that these events can mainly
contribute to the development of a project that can give rise
to a startup. While this is important, this is not enough, since
after an event the participants may face several difficulties [23],
such as the lack of: (i) support of a startup ecosystem; (ii)
experience in developing a business; (iii) knowledge about
the operation of the enterprise; (iv) business development
guidance; and (v) connections with potential investors.

In relation to these difficulties, the lack of support from
the startup ecosystem can be caused by a matter of maturity
or culture of the ecosystem itself. In this case, it is possible
to use TBCEs to help the ecosystem mature and introduce a
culture of collaboration among its actors. An example of this
is reported by Cervantes and Nardi [22] when they discuss
the Mexican startup ecosystem: through the Startup Weekend
event, it was possible to introduce certain qualities that were
not very common in the Mexican ecosystem, such as the ability
to learn from their failures, to collaborate with each other, and
to be resourceful using whatever was on hand [22]. In addition,
the event contributed to attracting new actors to the ecosystem,
as by participating in the event, they were able to understand
more clearly what their role was within it.

As mentioned in the previous section (II-B3), time-bounded
collaborative events provide an environment for learning
and knowledge exchange.Therefore, they are important for
participants to learn about entrepreneurship and develop an
entrepreneurial mindset [14]–[16], in addition to allowing
participants to connect with experts from various fields to
help them better scope the problem and structure viable
steps to develop their solutions and businesses [49]. In other
words, these events can contribute to disseminating knowledge
about entrepreneurship to their participants [14]–[16], as well
as to develop the entrepreneurial ecosystem and change its
culture [14], [22], [23].

In general, previous studies show how TBCEs can help
startup founders, but most studies focused on a certain event
and they mainly reveal the benefits for participants before they
founded their startups. To the best of our knowledge, only two
studies [21], [24] focused on startup founders who began to
participate in these events after they had their startups because
they wanted to learn something new, network, got feedback on
their ideas and/or develop prototypes [24].

IV. METHODOLOGY

Figure 1 presents our two research phases: the first one in
the first line and the second one in the second line. Each phase
is composed of a data collection and analysis steps, and more
importantly, a step aimed at validating the identified results.
Each one of these steps will be described in detail in the rest
of this section.

A. Data collection

Semi-structured interviews were conducted with startup
founders who had participated in at least one time-bounded
collaborative event. We adopted semi-structured interviews
because they allowed collecting the same background infor-
mation from participants (using an interview guide), while at
the same time, they gave us the flexibility to ask questions
that are not included in the guide, thus allowing us to explore
interesting aspects that emerged during the interview [25].

A total of 20 startup founders chosen through convenience
sampling were interviewed. They were contacted by referral
from the authors’ networks of contacts. The criteria selection
would be any tech startup founder who participated in at least
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Fig. 1. The first phase of the research is represented in the upper boxes and the second phase is in the lower boxes, after getting results feedback

one TBCE including hackathons, entrepreneurship events,
game jams, and ideathons. In the first phase, nine exploratory
interviews were carried out using an interview guide that
had three main parts. The first part had questions about the
interviewees such as age, gender, and background. The next
part focused on the startup, such as its maturity level, founders,
product, and time of existence. The last part of the interview
guide focused on the time-based collaborative events in which
the interviewee participated, and thus it focused on the benefits
that the interviewees obtained from this participation. The
interview guide can be found online [50] for more details.
The profile of the first group of interviewees can be found in
Table I.

After analyzing the data from these nine interviews and
validating their results with two additional interviews (see
section IV-C), another seven interviews were conducted in
our second research phase using a new interview guide [50].
This new guide was based on the first one. However, in
addition to collecting additional data, it aimed to explore
in more detail two aspects: learning and networking, which
were the two recurring themes in the first set of interviews.
In other words, the second phase of our research aimed to
unveil the types of learning and networking associated with
time-bounded collaborative events. After these interviews, our
results were again validated through 7 additional interviews.
Information about the second group of interviewees can be
found in Table II.

All interviews were conducted online using a video commu-
nication service and were recorded with the permission of the
participants following university rules. All data collection was
conducted in Portuguese, as well as the data analysis. Quotes
and codes presented later in this paper are free translations to
English.

B. Data analysis

All interviews were transcribed to assist in the analysis
process and were imported into the MAXQDA tool, a soft-
ware designed to support qualitative data analysis. The tool
facilitated the coding process, the organization of codes, and
the visualization of the documents that were analyzed, among
other aspects.

During the data analysis, we adopted two Grounded The-
ory [51] coding techniques. Initially, open coding was per-
formed: the first author analyzed all interview transcripts
line by line assigning codes that represent or make sense
for the selected text excerpt. Given our research question,
our focus was on identifying the benefits the interviewees
obtained from participating in the events. In a second step, an
analysis of the codes was carried out to verify the relationships
between the codes and try to group them into categories, which
corresponds to axial coding [51]. In this particular case, we
aimed to group the reported benefits into broader categories,
namely Learning, Networking, and Miscellaneous. We also
identified the phase of the startup (see section II-A) when
the interviewees participated in the events: Before its creation,
Ideation, Stabilization, or Growth. Therefore, we mapped the
benefits of participating in the events to these four phases.
As we will show in the next section, some benefits were
identified in different phases, while others were specific to
particular phases. The first author conducted the qualitative
analysis, while the other authors reviewed the results.

It is important to mention that we did not conduct a
complete grounded theory study since we did not achieve
theoretical saturation [51]. In addition, while we aimed for
theoretical sampling, this was not possible due to the difficulty
in finding informants. However, we did validate our results
using member-checking as described in the next section.

C. Data validation

To increase the accuracy and reliability of our results [52],
they were presented to other startup founders so that we could
receive feedback from them. This was done at the end of each
phase of our research. We combined different techniques such
as peer debriefing in the first phase and member checking
in the second phase. Peer debriefing consists on discussions
with peers where the inquirer’s biases are probed, meanings
explored, and the basis for interpretations clarified [53]. This
first validation was conducted with two new participants: (i)
informant P10 who owns a startup and had already participated
in 5 time-bounded events as a competitor and mentor, and
(ii) informant P11 who, despite not being a startup founder,
has contacts with several other founders, conducts research on



TABLE I
PROFILE OF THE FIRST GROUP OF INTERVIEWEES

Participant Age Gender Participation in Events Startup Phase When
Participating in Events Event Type

Before Startup After Startup
P1 42 Male 1 4 Ideation Entrepreneurship Event, Game Jam
P2 25 Male 2 0 N/A Hackathon, Entrepreneurship Event
P3 32 Male 1 0 N/A Hackathon
P4 24 Male 0 2 Ideation, Stabilization Hackathon, Entrepreneurship Event
P5 23 Male 14 1 Stabilization Hackathon
P6 28 Female 1 0 N/A Hackathon, Ideathon
P7 35 Female 0 1 Ideation Hackathon
P8 32 Male 0 1 Ideation Entrepreneurship Event
P9 32 Male 0 27 Ideation, Stabilization Hackathon

TABLE II
PROFILE OF THE SECOND GROUP OF RESPONDENTS

Participant Age Gender Participation in Events Startup Phase When
Participating in Events Event Type

Before Startup After Startup

P12 37 Male 5 0 N/A Entrepreneurship Event
P13 - Male 2 4 Ideation Hackathon, Entrepreneurship Event
P14 44 Male 0 7 Ideation and Stabilization Hackathon,Entrepreneurship Event
P15 33 Male 6 3 Ideation Hackathon, Entrepreneurship Event
P16 30 Male 2 0 N/A Entrepreneurship Event
P17 27 Male 0 7 Ideation, Stabilization, and Growth Hackathon, Entrepreneurship Event, Ideathon
P18 33 Male 10 1 Ideation Hackathon,Entrepreneurship Event

time-bounded collaborative events and has already organized
several of such events. Information about the participants of
the validation interviewees is presented in Table III.

TABLE III
PROFILE OF THE VALIDATION INTERVIEWEES

Participant Age Gender Startup Maturity Participation
in Events

P10 34 Male Stabilization 5
P11 43 Male N/A 30
P19 38 Male Growth 10
P20 37 Male Growth 1
P21 28 Female Growth 1

The second validation step was carried out at the end of
the 16th interview. Member checking consists on feedback on
the findings from the informants who provided the data [52].
Our results were presented to 4 previous interviewees (P12,
P14, P15, and P17) and to another 3 new startup founders
(P19, P20, and P21), which in this latter case is not exactly
member checking. Again, our goal was to get feedback from
them to find out whether what we observed was in agreement
or disparity with their experience.

Validation interviews were conducted similarly to the other
interviews: they were online, recorded, and followed the
university’s guidelines for human research. However, they also
included a quick presentation about the context, objectives and
results of the research. Afterwards, the informants were free
to give their opinion on the research results.

V. EMPIRICAL RESULTS

In this section, we present the benefits obtained by startup
founders when participating in time-bounded collaborative
events. These benefits are grouped into three major categories:
Learning, Networking, and Miscellaneous. The first two cat-
egories are particularly important because they are widely
cited in the literature (see II-B3), but never explored in detail.
Furthermore, we also point out when the reported benefits took
place during the phase of the startup: before its Creation, or
during the Ideation, Stabilization, or Growth (see section II-A).

A. Learning associated with the participation in TBCEs

Figure 2 overviews the knowledge acquired in the time-
bounded events according to the maturity stages of the startups
at that time. This figure shows that time-bounded collaborative
events played an important role in transmitting different types
of knowledge to the interviewees. This mainly occurred while
they had not yet founded their startups or while the startups
were in the Ideation phase, since during this period most
startup founders still need to learn many things. In fact, P12,
who validated our results, argued the following:
”It seems that the result [you presented] makes sense, it
is well aligned, you can see that when people go to this
type of event it is because they are still learning, they are
still starting their businesses, so these people have a lot to
absorb.” (P12)

It is important to mention that, according to our informants,
the events were the starting points for the learning process.
This does not mean that informants were experts in a particular
methodology, or tool, or in applying certain soft skills during
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Fig. 2. Knowledge acquired during TBCEs

after participating in a TCBE lasting about 48 hours. Specif-
ically, our data suggest that respondents had the opportunity
to learn about a variety of topics that were useful to their
startups, including:

1) Methodologies and Approaches: Time-bounded collab-
orative events contributed to introducing methodologies and
approaches to their participants. Examples of methodologies
include Scrum [54], Lean Startup [27] and Design Think-
ing [55] as illustrated below:
“I think from what came out of Startup [Weekend], hackathon
and such, I think some methodologies ... I started working
with Scrum” (P15)

In more general terms, our informants reported learning
different ”approaches” during the events. Examples include the
idea validation process, software development, and UX (User
Experience). For instance, informant P16 reported learning
about the how to validate business ideas during a time-bounded
collaborative event:
“Startups have a logic that I need to quickly validate
uncertain premises, so at the Startup Weekend you will do
this in practice in a very fast and very experiential way.
I think this is very useful, because a startup that doesn’t
operate lean doesn’t stand a chance.” (P16)

2) Tools: We found that some participants had the oppor-
tunity to learn tools that later proved to be useful to carry out
some work in the startup. Note that we are using the word tool
without distinguishing between a software and a non-software
tool. One these tools was the Business Model Canvas [56],
which allows participants to reflect and structure their startups’
business models. This is illustrated in the quote below:
”This event was very important precisely for taking the initial
step, for giving us at least the direction of how to open
a company, how to create a business model, how to pitch,
do those things that are important and that we didn’t know
anything about before.” (P4)

In addition, informants incorporated software tools that they
learned in these events including programming languages,
APIs, frameworks/libraries, etc. P17, for instance, reported that
what (s)he learned improved the startup development process:
“We learned React.js and Node.js that were being released,
we learned the ’low code and no code’ paradigm, which
is another development paradigm, so this accelerated our
process, even to develop products and that we still apply
today.”(P17)

3) Soft Skills: It is important for startup founders to de-
velop certain soft skills for them to succeed during their
entrepreneurial journey [57], [58]. In this sense, our inter-
viewees reported that time-bounded events contributed to the
development of soft skills like resilience, teamwork, dedication
and communication.
“Being resilient because you will have several challenges,
from having to pivot the solution, having people giving up
within the team itself, so the person [the startup founder] has
to be resilient.” (P17)

4) Other Learning: In addition to learning approaches,
methodologies, tools, and soft skills, time-bounded collabo-
rative events allowed informants to learn about other topics.
For instance, interviewees learned what the pitch2 was and
how to present them.
“The mentor gave me insights and suggestions on how I
can ’humanize’ my pitch, so this was something I took as a
learning experience that I’m using in several things.” (P5)

It is interesting to note in the quote above that what P5 is
still using what he learned about the pitch.

B. Networking during TBCEs

By networking, we mean: ”a way for individuals to grow
their relationships for their job or business” [59]. In general,
the studied events helped informants to meet people from dif-
ferent areas and with different experiences. Establishing new
contacts in these events can occur in any phase of the startup
(see Figure 3). These new contacts can play different roles
in relationship to the startup: employees, customers, mentors,
etc, and accordingly, generate different benefits depending on
the phase of the startup.

In general, establishing new contacts during time-bounded
collaborative events was useful for:

1) Finding Co-Founders: Our empirical data suggests that
collaborative events allow startup founders to meet people with
the same motivation and interest in entrepreneurship, i.e., find
co-founders. According to the informants, during these events
it is possible to observe how people actually work, including
gauge their level of interest in continuing work in the startup
after the event. Note that, according to the informants, the
contacts with these co-founders was established in startups
which had not yet been created or that were in the ideation
phase.

2Basically, the ”pitch” consists of a short presentation that aims to show
a business or an idea to an audience. It is usually very short, only a few
minutes, therefore being able to present a ”good” pitch is regarded as very
important among entrepreneurs.
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“At these events I was able to meet a lot of people and I
was able to network, it was there that I met someone, who
now is my friend, and who is also a founding partner of my
startup [...], he followed my work, he kept helping me as a
mentor on the project and then he ended up calling me to
work with him.” (P2)

Interviewee P16 mentioned something important: when
looking for potential co-founders, one also needs to identify
people with different skills and knowledge:
“The fact that there are motivated people [during the event]
who are aligned in the purpose, engaged, emotionally in-
vested in the project, with skills that I don’t have, and that
help a business make it work. It is very practical!” (P16)

2) Finding People to validate the Startup Idea (Experts):
Our results also suggest that during TBCEs founders can find
mentors and judges who are experts or, at least, knowledgeable
in the domain of the startup idea. These events also allow
founders to meet potential users or customers. All these
new connections can be used to validate the startup idea by
providing feedback and even guidance. Quotes from informant
P5 below illustrate this:
“Because it is a way of validating and receiving insights and
inputs from people who are in the market and in the area
and, many times, you are looking for consultants ... and it
ends up being a little expensive for you to pay them ... and
in these events you can have access to several people from
the area and [they are]very renowned people.” (P5)

Note that P5’s quote illustrates an important startup limita-
tion: lack of financial resources (see section II-A).

3) Getting New Customers or Business Partners: During
the Stabilization and Growth phases, startup founders mainly
focus on the evolution of their ventures [32]. According to
our results, they seek to attract new customers and establish
partnerships with other companies. So, when startup founders
network with other event participants, mentors, jurors and
organizers, they might find potential customers or business
partners as illustrated by P9:
“(...) the main thing is that, it’s the connections, because
there are people I met in 2014 and I have contact to this
day, and that also generates ... and ends up impacting [the

startup] because some people have turned from friends to
customers to possible hiring.” (P9)

Again, our informants who reported this particular benefits
were founders of startups at more mature phases. In fact, they
usually were either mentors or judges in these events, since
these activities were less time-consuming and stressful when
compared to regular participation. This can be illustrated by
the following quote:

“As a mentor, it is very good, [to participate in a time-
bounded collaborative event] because you network with those
who organize the event, so usually with people who have
money, who have more networking, who can call you to
another event, with possible clients, with possible partners,
so the people who work with this, they are very active in the
innovation ecosystem, so it’s great for you to be a mentor in
such an event.” (P18)

4) Meeting Investors: Another finding of this research is
that time-bounded collaborative events are sometimes attended
by investors, and consequently, our interviewees had the op-
portunity to establish contact with them and pitch their startups
during the event seeking a possible financial contribution to
the startup in the near future.

“We spent about two and a half years without developing
[the idea,] I was almost giving up, but at the beginning of
2019 I went to an event, and I met ... an investor. She was
like, ’What a cool idea, are we going to continue it?’ So she
kind of pulled me back and I kind of didn’t let go of the idea.
She didn’t invest with money, but she helped me a lot with
the smart money part.” (P13)

“I could also talk a little about the exposure, so you show
your idea, because sometimes there is an investor who finds
it interesting and talks to you (...) he contacts you in a few
months to see how things are going.” (P13)

5) Recruitment: Time-bounded collaborative events can be
a good opportunity to meet qualified people who can work in
a startup. While startups in the Ideation phase seek partners,
startups in the Stabilization phase are searching for talent:

“I think it is a process that if you know how to use it well,
you can approach the right people there and you can even
find; like I have already met a lot of people who are part of
my team today in this type of event, so for me it [the event]
already works as a selection process, because I was seeing
people working, understanding the demands, I could see that
the guy was in the same vibe as the startup, so let’s try to
absorb the guys.” (P17)

6) Meeting people from other areas: During the time-
bounded collaborative events, our participants had the oppor-
tunity to meet and work with people from other areas who
had different skills By establishing contact with these people,
they can count on their help to solve a problem.

“I realized that the application [I was developing] wouldn’t
work, because people have to download it, so the idea was
to make an API ... When I was talking to this person I met
at an [time-bounded collaborative] event he said: ’why don’t



you make an API? you can reach a greater number of users
this way.’ ” (P6)

As we can see from P2’s and P6’s quotes, sometimes the
contacts established during the events were not useful at the
moment, but were useful later.

C. Miscellaneous Benefits
The previous two sections explored in detail two benefits

afforded by time-bounded collaborative events: learning and
networking. This section describes other types of benefits we
identified. Figure 4 presents these benefits.

Before the 

Startup Creation Ideation Phase Stabilization Phase Growth Phase

Creation of the Startup
after the Event


Gain Visibility


Raise Money
Develop New Products

Identification of
Opportunities

Fig. 4. Miscellaneous Benefits Generated by Time-bounded Events

1) Startup Emergence: Our results suggest that partici-
pation that took place before the creation of a startup was
somehow important for the startup itself, that is, the events
helped to stimulate the interest of its participants to venture:
“So it was a Startup Weekend event and a colleague invited
me to go there as a mentor. So I was motivated, because I’m
helping people there to be able to create ideas and have their
ideas and I don’t have my own ideas to put forward, so from
now on I’m going to start putting my own ideas forward.”
(P1)

P1’s quote above shows that the desire to be entrepreneurs
is not limited only to people who go to these events as
participants, i.e., it is possible that other people involved in
these events such as mentors, organizers or judges may have
this same interest after the event.

2) Identification of Opportunities: Other interviewees in-
formed us that TBCEs can be a good opportunity to identify
new ideas. In the case of interviewee P9, who had a startup
in the Stabilization phase, his participation in events aimed to
help him find new opportunities for his company:
”[by participating in these events] I ended up acquiring a
lot of knowledge and also understanding a lot more, it’s
a way for me to be connected with the technology area,
understanding real problems of private, public or social
companies, so with that I can see opportunities for action.”
(P9) [in my startup]

On the other hand, interviewee P15, who did not yet have a
startup, had access to some data made available by the event
organizers and with that, he saw a demand that a new startup
could be explored.
“My startup came from an innovation event, it was an open
data challenge to develop a technological solution for the

city using open data. This was already a topic that I was
interested in ... I was always very interested in developing
some solution to occupy the city’s rivers and during the
hackathon we were able to validate this with the challenge
itself, we were able to use data from the city hall and data
from companies to see that the problem existed, that the
potential existed, that the project was viable.” (P15)

3) Gain visibility: In some cases TBCEs can be used
to market a startup. Our informants mentioned examples of
startups, in the Ideation (P1) and Stabilization (P9) phases,
that gained visibility by participating in these events.
“They [the events] influenced mainly on networking and
whether or not I wanted visibility too, because as I was
sometimes able to win a podium position, this translates into
visibility for me, as an individual, but in addition it ends up
bringing visibility to the startup, because people often ask
what I do or where I work. (P9)

4) Raise Money: Some time-bounded events offer cash
prizes for the best projects, so some of our informants tried to
raise money for their startups through these prizes. Their goal
was to use the money to support themselves while the startup
did not yet provide financial returns. P10 illustrate this:
”I know founders who are doing what we call bootstrap,
they are staying there, or have quit their jobs and made
some money to support themselves for a year. Anyway, so
sometimes the guy’s money starts to run out, that’s when
he’s already out of it,[his job] then really, he’s not going to
participate in the hackathon for the sake of participation,
because the guy already has experience, he founded his
startup and he’s going to participate in a hackathon for him
and his team to get about [an amount of money,] that gives
a survival of about two months three months”. (P10)

5) Develop New Products: Startup founders also reported
having idea for new products or new features in their current
products during TBCEs. For instance, P4 used a hackathon to
start the development of a new service; he explains that by
doing so he could speed up the development process and had
managed to explore a new group of customers:
“These [time-bounded collaborative] events after the founda-
tion of my startup were catalysts that helped us to accelerate
processes, like in this hackathon we developed another
product that we had not yet developed, so it was something
that gave us a start for a govTech sector that connects
with government and we developed a MVP prototype over
a weekend so that was a really big catalyst.” (P4)

VI. DISCUSSION

As mentioned in the Background section (see II-A), startups
can have up to three stages of maturity, and in each of
them, the founders focus on solving certain problems so that
their startups can evolve to the next maturity level. To grow,
startup founders need additional resources, including, money,
knowledge, or personnel [29], [31]. Table IV presents a list
of these resources identified in the startup literature. This
table also summarizes the benefits our research has identified



and therefore answers our research question. In summary, this
Table shows how time-bounded collaborative events can help
founders to get some of the resources they need.

A. Ideation Phase

During the Ideation phase, startups mainly focus on devel-
oping their product/service and their first business model [26],
[31], [32]. Therefore, it is important for these companies
to assemble a founding team that is knowledgeable about
the product development process [29]–[31] as well as the
first employees [32]. Our results illustrate the importance of
networking during the event to bring startup founders closer to
people who may have the same interest in founding a startup or
working as employees (section V-B1 and V-B5, respectively).
Using time-bounded collaborative events to find co-founders
has been reported by Medina Angarita and Nolte [24]. How-
ever, our results are more nuanced because they also indicate
that start founders look for co-founders with different and/or
complementary skills and knowledge.

In addition, we have seen that startup founders can also
acquire different types of knowledge that are necessary when
developing a product. For instance, they reported having the
opportunity to learn about software development in gen-
eral (see section V-A1) as well very specific aspects like
new programming languages, libraries and frameworks (see
V-A2). This knowledge is necessary to develop the startup’s
prototypes, if its solution is software-based. Learning about
tools and technologies have been reported by other authors,
especially in the context of corporate hackathons [6], [37].
However, to the best of our knowledge, learning about specific
software development methodologies like Scrum [54], has not
been reported before.

Knowledge about sales is also important for startups in
the Ideation phase. Even if the startup does not yet have a
product on the market, it is important for founders to know
how to communicate what their company is creating to attract
other co-founders, customers, partners and investors [29], [30].
In addition to sales, learning to pitch can be used in more
advanced stages of maturity to get investors and resources
necessary to enable the startup’s Growth [69].

Previous research [32] argues that startup founders can
search for funding while still in the Ideation phase. Our results
show that startup founders can even find such funding by
participating in time-bounded collaborative events, since they
might attend these events focusing on the cash prizes. In one
of the startups, the founders’ plan was to use this cash to allow
them to work solely in their startups.

B. Stabilization Phase

Startups in the Stabilization phase seek to develop and
market their product or service to generate profit [26], [29],
[31], [32]. This means founders are expected to grow their
enterprises, e..g., recruiting additional talent to their teams. As
discussed in the previous sections, time-bounded events can
help this because they allow founders to find new employees
based on the actual observation of how these people work

(see V-B5). Stabilization also means attracting new customers,
a challenging aspect per se [17], while also focusing on
presenting the startup to potential investors [62]. Again, our
results illustrate that interviewees were able to meet people
who later became their customers or investors during time-
bounded collaborative events.

Previous research on startups [31] suggest that founders
should have different types of knowledge available to them
including management, law, finances, marketing and sales. Our
informants reported establishing contacts with people from
different areas during TBCEs. Later on, these contacts were
useful to solve specific problems.

C. Growth Phase

When a startup reaches the Growth stage, it already has
a sustainable revenue and finds itself with a more mature
organizational structure. So, at this moment, its founders need
resources and knowledge to manage a series of activities
related to the production, sale and distribution of their product
or service, i.e., they need additional knowledge about product
development, operations, law, management, marketing and
sales [31]. As shown in previous sections, time-bounded
collaborative events can help founders on some of these issues
through the social networks established during these events.
Due to the short-time and intensive nature of these events,
it is expected that startup founders and other participants do
not use social networking sites (SNSs) during the events, but
studies show they use these later on [70]. We did not explore
how SNSs were used by startup founders, but we plan to do
it in our future work.

Finally, during the Growth phase, founders look for oppor-
tunities for greater investments while also searching for new
customers and partners to scale their businesses [26], [62].
Our informants reported that they do not see many benefits
for their startups when they participate in time-bounded col-
laborative events as regular competitors. However, they can
still participate in these events as mentors because this allows
less dedication time, while still establishing new contacts with
potential employees, customers or business partners.

D. Non-supported Startup Needs

Table IV presents three startups’ needs that were not identi-
fied in our results, namely: (1) acquire Government Incentives,
such as seed capital provided by government funding or partic-
ipation in a startup support program [65], [66]; (2) integration
into a Startup Ecosystem to work and collaborate with other
startups and large companies to obtain common benefits [67];
and (3) arrange a Distribution Channel, in which startups make
products or services available for consumers to buy [68]. Since
our focus was mostly on digital startups, this last item is
not relevant for us given the fact that digital assets are, to
some extent, easy to make available when compared to other
products. Ferro’s [70] suggests that entrepreneurs use SNSs
to engage with innovation ecosystems, but our informants did
not report any evidence of that.



TABLE IV
STARTUPS’ NEEDS AND BENEFITS FROM TIME-BOUNDED COLLABORATIVE EVENTS

Resources required by Startups according to the Literature Benefits from time-bounded events
Maturity stages of startups Resources

Ideation Founding Team [29]–[31] Meeting Co-Founders
Initial Capital [32], [60] Earning Cash Rewards
Develop a Business Model [29], [61] Learning about business model creation
Specialized Employees [29]–[31], [62] Meeting Employees

Knowledge about Product Development [29]–[31]

Learning new technologies;
Meeting people from other areas;
Meeting Employees;
Learning about: Lean Startup, Design Thinking, Idea Validation, Scrum
and Software development

Knowledge about Marketing and Sales Aspects [30], [31] Learning about the Pitch
Stabilization Specialized Employees [29], [29], [30], [62] Meeting Employees

Knowledge about Product Development [29]–[31]

Learning new technologies;
Meeting people from other areas;
Meeting Employees;
Learning about: Lean Startup, Design Thinking, Idea Validation, Scrum
and Software development

Knowledge about Marketing and Sales Aspects [30], [31] Learning about the Pitch
Knowledge about Legal Aspects [30], [31] Meeting people from other areas
Knowledge about Business Management aspects [29]–[31], [63] Meeting people from other areas
Investors [62] Meeting investors
Customers [62] Finding new customers

Growth Specialized Employees [29], [29], [30], [62] Meeting employees

Knowledge about Product Development [29]–[31]

Learning new technologies;
Meeting people from other areas;
Meeting Employees;
Learning about: Lean Startup, Design Thinking, Idea Validation, Scrum
and Software development

Knowledge about Marketing and Sales Aspects [30], [31] Learning about the Pitch
Knowledge about Business Management aspects [29]–[31], [63] Meeting people from other areas
Investors [62] Meeting Investors
Customers [62] Finding New Customers
Business Partners [64] Meeting new business partners

Non-reported Government Support [65], [66] Not Identified
Integration with a Startup Ecosystem [67] Not Identified
Distribution channel [68] Not Identified

The fact that these needs were not reported by our in-
formants does not mean they can not be fulfilled during a
time-bounded collaborative event. It only means that our set
of informants did not report them. In other words, since we
conducted a qualitative research, the identified needs are solely
related to the group of informants we interviewed. We can
not generalize our results. A larger, or even different, set
of informants could potentially lead to other benefits. We
do not see the fact that we conducted a qualitative study
as a limitation of our work. However, we will discuss other
limitations in the next section.

E. Limitations

There is a major limitation concerning the gender bias
in the sample, majorly composed of men (only two women
were interviewed). It is possible that this bias is a reflex of
a higher proportion of men as startup founders. Our infor-
mants reported having participated in different types of time-
bounded collaborative events including hackathons, ideathons,
entrepreneurship events, and game jams. As mentioned in
section II-B2, each one of these events have their own goals
and peculiarities. Despite their differences, we are not able to
separate our results according to the type of event in which
the informants participated, because most of them attended
several events from different types. This means that we can
not specialize our results to particular types of events (like
hackathons) nor generalize our results to all types of events.

In fact, we argue that it is likely that some benefits can be
seen in only certain types of events. For example, learning
about software development may be limited to hackathons
and game jams since these events require the development
of software prototypes [1] and are attended mainly by peo-
ple with the necessary background [35], [36]. Meanwhile,
events like ideathons and other entrepreneurship events (e.g.
Startup Weekend or 3-Day Startup) usually do not require
the development of software prototypes, but instead focus on
entrepreneurship, bussiness models, and developing innovative
ideas [22], [40].

In a few cases, as some of the events that the informants
participated in took place years ago, it is possible that there is a
natural limitation of the interviewees’ memory. Therefore, they
may have forgotten to inform relevant data or provide more
detailed descriptions that would allow separating the results by
type of event or by stage of maturity more precisely. We tried
to address this limitation by conducting several interviews and
member-checking our results.

VII. CONCLUSIONS AND FUTURE WORK

A. Contributions

In the last decade, time-bounded collaborative events
(TBCEs) gained interest [13] because of the benefits they
provide to participants. More recently, researchers started
to explore what happens after these events take place. For
instance, they provide an environment in which participants



develop software projects that might lead to startups or new
businesses [21].

This study extends previous work about the understanding
of how TBCEs can help startup founders by providing op-
portunities for learning, and networking, and providing mis-
cellaneous benefits. People interested in creating a startup or
who already founded one, but who lack knowledge about the
necessary topics to run a startup can have the opportunity to
learn a variety of useful topics for their startups during TBCEs.
According to our results, these topics include the creation and
validation of ideas, the establishment of successful business
models, how to present a pitch, methodologies like Lean
Startup and Design Thinking, as well as software development
process methodologies, tools, and frameworks.

Overall, networking plays a key role in the growth of
startups, as founders can search for potential investors, men-
tors, employees, and business partners [22], [70]. Our results
suggest that time-bounded events can help startup founders to
meet these new contacts.

Among the miscellaneous benefits, we observed that TBCEs
might contribute to the development of soft skills that are
important for a startup founder to succeed, such as dedication,
resilience and communication [57]. We also observed that
TBCEs might help founders to identify new products, as
well as meet people who can validate, evolve, develop and
commercialize these products.

B. Implications for Organizers of TBCEs

First of all, innovation ecosystems, governments, and other
actors interested in the success of startups should organize
different types of time-bounded collaborative events including
those entrepreneurship-oriented (e.g., the Startup Weekend or
similar) and programming-oriented (like hackathons) to enable
different types of benefits to emerge. By doing so, they can
better support different startup founders’ needs.

Second, since founders have different, yet sometimes over-
lapping, needs according to the phases of their startups, event
organizers should design focused events. In other words, while
planning an event, organizers should decide the expected
participants they have in mind. Accordingly, they should target
their advertisement efforts to reach this group as well as to
inform all potential participants about what they should expect
of the event. This is particularly important to avoid wrong
expectations about these events since a mismatch between
participants’ motivation and event goal might lead to a un-
successful event. Focus is necessary because, for instance, a
startup in the Ideation phase might not be as interested in
learning about legal aspects as one in the Stabilization phase.

Third, we believe there should be a way to connect infor-
mation from Social Networking Sites (SNSs) to time-bounded
collaborative events’ sites3 so that participants can have a
chance to identify people who are relevant for them – for
instance, founders and /or mentors with specific knowledge,

3For instance, the Devpost (https://devpost.com/hackathons) has 7,156
registered hackathons while this paper is written.

new hires that are familiar with specific technologies, etc –
before, during, and after the event.

Finally, our results suggest that the information about
events’ participants should be available long after the event
since we observed that some contacts established during the
event were only activated months after it finished. To be more
specific, we believe professional SNSs (e.g., LinkedIn) are
more relevant, in contrast to more focused on personal aspects
(e.g., Instagram, Facebook), because professional ones focus
on the educational and job-related background of its users. As
suggested by [70], SNSs can be used for multiple purposes.

C. Future Work

We have several plans for future work. First of all, we plan
to create a questionnaire to be distributed among start founders
to find out whether our results are, or are not, different across
several startup ecosystems. We also plan to explore how Social
Networking Sites (SNSs) and other digital technologies have
been used by entrepreneurs to benefit their startups after they
participate in time-bounded collaborative events.

Other interesting areas to explore concern the longevity of
startups originating in TBCEs and gender-related issues among
startup founders who participate in TBCEs. These events many
times foster innovation but there are difficulties in continuing
projects issued from TBCEs [13]. Understanding successful
approaches to supporting startups with projects originating in
such events can help change the innovation landscape. There
are many barriers for women to join TBCEs [71] and this
may limit the opportunities that they can take advantage of in
these events. Finding strategies to foster women’s participation
in startup-oriented TBCEs can stimulate more gender equality
in that context.
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D. López, J. Noguez, C. Otine, K. Paik, L. Rojas-Potosi, A. Symeonidis,
E. Winkler, J. Osorio-Valencia, and M. Casas-Perez, “The hackathon
model to spur innovation around global mhealth,” Journal of Medical
Engineering Technology, vol. 40, 09 2016.

[44] E. Porter, C. Bopp, E. Gerber, and A. Voida, “Reappropriating
hackathons: The production work of the chi4good day of service,” 05
2017, pp. 810–814.

https://doi.org/10.1109/MS.2018.290110547
https://doi.org/10.1145/3304221.3319777
http://doi.acm.org/10.1145/3194779.3194783
http://www.sciencedirect.com/science/article/pii/S0016718518302586
http://www.sciencedirect.com/science/article/pii/S2351978920310994
http://doi.acm.org/10.1145/2839509.2844590
http://doi.acm.org/10.1145/3274398
https://doi.org/10.1145/3340481.3342735
https://doi.org/10.1145/2160881.2160884
https://doi.org/10.1111/jsbm.12539
https://doi.org/10.1111/jsbm.12539
https://doi.org/10.1145/3025453.3025931
http://doi.acm.org/10.1145/3011784.3011794
http://doi.acm.org/10.1145/3105726.3106174
https://www.sciencedirect.com/science/article/pii/S2212827120304261


[45] J. Falk Olesen and K. Halskov, “10 years of research with and on
hackathons,” in Proceedings of the 2020 ACM Designing Interactive
Systems Conference, ser. DIS ’20. New York, NY, USA: Association
for Computing Machinery, 2020, p. 1073–1088. [Online]. Available:
https://doi.org/10.1145/3357236.3395543

[46] R. I. Bonilla, R. Granda, and E. Lozano, “Effects of a hackathon
on the motivation and grades of cs1 students,” in 2020 IEEE Global
Engineering Education Conference (EDUCON), 2020, pp. 773–778.

[47] L. Melo, F. Junior, T. Leite, F. Figueira Filho, and C. Souza, “Going
beyond the challenge!: Investigating the aspects that attract people to
participate in hackathons,” 10 2018, pp. 1–10.

[48] E. H. Trainer, A. Kalyanasundaram, C. Chaihirunkarn, and J. D.
Herbsleb, “How to hackathon: Socio-technical tradeoffs in brief,
intensive collocation,” in Proceedings of the 19th ACM Conference
on Computer-Supported Cooperative Work Social Computing, ser.
CSCW ’16. New York, NY, USA: Association for Computing
Machinery, 2016, p. 1118–1130. [Online]. Available: https://doi.org/10.
1145/2818048.2819946

[49] T. Chan, J. McMurray, A. Levy, H. Sveistrup, and J. Wallace,
“Post-hackathon learning circles: Supporting lean startup development,”
in Extended Abstracts of the 2020 CHI Conference on Human
Factors in Computing Systems, ser. CHI EA ’20. New York, NY,
USA: Association for Computing Machinery, 2020, p. 1–8. [Online].
Available: https://doi.org/10.1145/3334480.3375216

[50] A. Miranda, K. Gama, and C. de Souza, “Supplementary material for
the article An Exploratory Study of the Benefits of Time-bounded
Collaborative Events to Startup Founders. 16th International Conference
on Cooperative and Human Aspects of Software Engineering (CHASE
2023),” 3 2023. [Online]. Available: https://www.doi.org/10.6084/m9.
figshare.21899400.v1

[51] A. Strauss and J. Corbin, Basics of Qualitative Research: Grounded
Theory Procedures and Techniques. Newbury Park, California: Sage
Publications, 1990.

[52] L. Birt, S. Scott, D. Cavers, C. Campbell, and F. Walter, “Member check-
ing: A tool to enhance trustworthiness or merely a nod to validation?”
Qualitative Health Research, vol. 26, 06 2016.

[53] Y. S. Lincoln and E. G. Guba, Naturalistic inquiry. sage, 1985.
[54] K. Schwaber and M. Beedle, Agile software development with Scrum.

Prentice Hall Upper Saddle River, 2002, vol. 1.
[55] E. Gonen, “Tim brown, change by design: how design thinking trans-

forms organizations and inspires innovation (2009),” Markets, Global-
ization & Development Review, vol. 4, no. 2, 2020.

[56] A. Murray and V. Scuotto, “The business model canvas,” Symphonya.
Emerging Issues in Management, pp. 94–109, 2015.

[57] V. Thirasak, “Building an effective startup team,” in International
Conference on Advances in Business and Law (ICABL), vol. 3, no. 1,
2019, pp. 18–27.

[58] E. Mol, “What makes a successful startup team,”
https://hbr.org/2019/03/what-makes-a-successful-startup-team, 2019,
accessed: 2022-06-02.

[59] R. Schmid, D. Hopkins, and Merriam-Webster, “Merriam-webster’s
geographical dictionary,” Taxon, vol. 47, p. 535, 05 1998.

[60] A. M. Robb and R. W. Fairlie, “Determinants of business success:
an examination of asian-owned businesses in the usa,” Journal of
Population Economics, vol. 22, no. 4, pp. 827–858, 2009.

[61] J. Miner and N. Raju, “Risk propensity differences between managers
and entrepreneurs and between low- and high-growth entrepreneurs: A
reply in a more conservative vein,” The Journal of applied psychology,
vol. 89, pp. 3–13, 03 2004.

[62] T. Godoi, A. Menolli, and G. Dionisio, “Software startups success factors
study under the entrepreneurial perspective,” 06 2019.

[63] C. Arruda, V. Nogueira, A. Cozzi, and V. Costa, The Brazilian En-
trepreneurial Ecosystem of Startups: An Analysis of Entrepreneurship
Determinants in Brazil and the Perceptions Around the Brazilian Regu-
latory Framework, 11 2015, pp. 9–26.

[64] Y. Sefiani and D. R. Bown, “What influences the success of manufac-
turing smes ? a perspective from tangier,” 2013.

[65] A. Davis and A. Zweig, “The rise and fall of a software startup,” Journal
of Information Technology Case and Application Research, vol. 7, pp.
31–48, 04 2005.

[66] R. Pugliese, G. Bortoluzzi, and I. Zupic, “Putting process on track:
empirical research on start-ups’ growth drivers,” Management Decision,
vol. 54, pp. 1633–1648, 08 2016.

[67] S. Mueller, T. Volery, and B. von Siemens, “What do entrepreneurs
actually do? an observational study of entrepreneurs’ everyday behavior
in the start–up and growth stages,” Entrepreneurship Theory and
Practice, vol. 36, no. 5, pp. 995–1017, 2012. [Online]. Available:
https://doi.org/10.1111/j.1540-6520.2012.00538.x

[68] R. Stuart and P. A. Abetti, “Start-up ventures: Towards the prediction
of initial success,” Journal of Business Venturing, vol. 2, no. 3,
pp. 215–230, 1987. [Online]. Available: https://www.sciencedirect.com/
science/article/pii/0883902687900103

[69] Techstars, “How pitches work,” https://www.techstars.com/communities/startup-
weekend/facilitate-a-startup-weekend/event-logistics/how-pitches-work,
2022, accessed: 2022-06-02.

[70] T. Ferro, “The importance of publicly available social networking
sites (snss) to entrepreneurs,” in Proceedings of the 18th ACM
Conference on Computer Supported Cooperative Work amp; Social
Computing, ser. CSCW ’15. New York, NY, USA: Association
for Computing Machinery, 2015, p. 917–928. [Online]. Available:
https://doi.org/10.1145/2675133.2675300

[71] L. Paganini, C. Ferraz, K. Gama, and C. Alves, “Promoting game jams
and hackathons as more women-inclusive environments for informal
learning,” in 2021 IEEE Frontiers in Education Conference (FIE).
IEEE, 2021, pp. 1–9.

https://doi.org/10.1145/3357236.3395543
https://doi.org/10.1145/2818048.2819946
https://doi.org/10.1145/2818048.2819946
https://doi.org/10.1145/3334480.3375216
https://www.doi.org/10.6084/m9.figshare.21899400.v1
https://www.doi.org/10.6084/m9.figshare.21899400.v1
https://doi.org/10.1111/j.1540-6520.2012.00538.x
https://www.sciencedirect.com/science/article/pii/0883902687900103
https://www.sciencedirect.com/science/article/pii/0883902687900103
https://doi.org/10.1145/2675133.2675300

	Introduction
	Background
	Startups
	Time-bounded collaborative events - TBCEs
	Definition
	Types of Events
	Benefits of attending TBCEs


	Related Work
	Methodology
	Data collection
	Data analysis
	Data validation

	Empirical Results
	Learning associated with the participation in TBCEs
	Methodologies and Approaches
	Tools
	Soft Skills
	Other Learning

	Networking during TBCEs
	Finding Co-Founders
	Finding People to validate the Startup Idea (Experts)
	Getting New Customers or Business Partners
	Meeting Investors
	Recruitment
	Meeting people from other areas

	Miscellaneous Benefits
	Startup Emergence
	Identification of Opportunities
	Gain visibility
	Raise Money
	Develop New Products


	Discussion
	Ideation Phase
	Stabilization Phase
	Growth Phase
	Non-supported Startup Needs
	Limitations

	Conclusions and Future Work
	Contributions
	Implications for Organizers of TBCEs
	Future Work

	References

